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Research on the Legal Regulation of Implantable

Advertising in Chinas Self Media

GUO Xiaohong
(Department of Law, Henan Police College, Zhengzhou 450046, China)

Abstract: Self media embedded advertising has the characteristics of diversity, interactivity, low cost,
and concealment. In practice, false advertising is everywhere, and implicit advertising is abundant, which
infringes on users privacy rights. However, currently, when regulating self media embedded advertising,
there are issues such as unclear legal basis, unclear identification of the subject’s identity, unclear stand-
ards for content identification, and gaps in self-discipline review, resulting in endless chaos in related fields
and disrupting market order. In order to ensure the standardized operation of self media embedded adver-
tising and safeguard the rights and interests of market entities, it is necessary to clearly combine the exist-
ing problems in current practice, respectively, from the perspective of improving the legal system of self
media embedded advertising, clarifying the admission rules of advertising entities, clarifying the recogni-
tion standards of self media embedded advertising, and improving the self-discipline review of self media
embedded advertising to achieve legal regulation.
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